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PROFILE AND EXPERIENCE
Godbe Research Profile
Legal Name & Corporate Address of Company
Godbe Corporation -- DBA: Godbe Research
1575 Old Bayshore Highway, Suite 102
Burlingame, CA 94010
p. 650-288-3020
f. 650-288-3003
w. www.godberesearch.com
Year Founded
Godbe Research was founded in January of 1990 and has been providing superior
quality public opinion research and voting polling services continually for the past 29
years.
Corporate and Project Office:
Godbe Research maintains three offices, including our corporate office in Burlingame,
CA; as well as project offices in Reno, NV and Bellevue, WA. All work for the City of
Cloverdale (Cloverdale or City) under this proposal will be performed from our
regionally available Burlingame office, from which Bryan Godbe is based.
Number of Employees
Godbe Research has a total of six (6) employees. Four employees work from our
Burlingame office, and we have one employee each in our Reno, NV and Bellevue,
WA offices.
Legal Form of Company
Godbe Research is a corporation and is in good standing with the California Secretary
of State. Godbe Research has never declared bankruptcy, has never been a
defendant in any criminal or civil litigation or arbitration, and has never defaulted in the
performance of a contract. Finally, Godbe Research is not a subsidiary of any ‘parent
company’.
Services Provided
Godbe Research is a full-service voter polling and public opinion research agency. We
offer expertise in all accepted quantitative (telephone, Internet, mail and Intercept) and
qualitative (focus groups, one-on-one interviews, triads) research methodologies, as
well as hybrid studies (more than one methodology) and research consulting.
Godbe Research does not provide political consulting, financial advisory, legal, or
underwriting services that are in complete conflict of interest with the community
priorities or revenue measure feasibility survey process by having future project
dollars tied to the results and recommendations from our revenue measure feasibility
surveys and other public opinion research studies.
Additional Information
Formed in 1990, Godbe Research is a California Office of Small Business and DVBE
Certification and Santa Clara Valley Transportation Authority (VTA) certified Small
Business Enterprise (SBE) and is an equal opportunity employer.

Godbe Research Experience
Godbe Research, a State of California certified SBE, was founded in January of 1990.
The firm is a full-service public opinion research and voter polling agency that offers
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its clients extensive experience in public opinion research for ballot and revenue
measure feasibility, community needs assessments, resident and community
priorities, public education and outreach strategies, strategic and general planning
efforts, resident and user satisfaction, public sector marketing efforts, and other
customized client needs. Our offices in Burlingame, CA (Corporate), Reno, NV
(Southwest), and Bellevue, WA (Northwest) house a staff of highly trained and
experienced researchers and a commitment to providing superior quality research and
client services.
The firm has been employed by public and private sector clients, throughout the
United States and internationally, and the combined expertise of the Godbe Research
team spans over 50 years in the field of public opinion research. Our Team consists of
the President (Bryan Godbe), Vice President (Charles Hester), and a staff of Senior
Research Managers, Senior Statistical Analysts, Research Analysts, and Research
Associates. Each team member has the education and experience commensurate
with their position at Godbe Research, and the team regularly teaches, authors, and
speaks in the field of survey research. In short, you will not find a more experienced
and educated team in public opinion research.
Godbe Research has conducted almost 2,500 research projects for local government
agencies since our founding in 1990. In fact, we have specific experience with voter
polling for almost 400 successful California local government revenue measure
processes, including general obligation bonds, parcel taxes, sales taxes, utility users
taxes (UUT), transient occupancy taxes (TOT), business license taxes (BLT) real
property transfer taxes (RPTT), and other funding mechanisms in general, special,
and all mail ballot election cycles. Moreover, given our approach to revenue measure
feasibility and community priorities, we never push a client towards an outcome not
warranted by our voter polling. Thus, the cumulative win rate for our clients during our
29 years as a firm is 93% for those clients who we have recommended moving
forward with a revenue measure.
In terms of voter and other public opinion research studies to specifically address
community priorities and/or revenue measure feasibility for California public sector
agencies, Godbe Research has conducted recent (since 2008) polling projects leading
to successful outcomes for the clients such as the City of Santa Rosa (2018 sales
tax), City of Morgan Hill (2018 TOT & BLT), City of Hayward (2018 RPTT), City of
Albany (2018 sales tax & parcel tax, 2012 sales tax, and 2009 bond), City of Roseville
(2018 sales tax), City of Grover Beach (2018 TOT and BLT), City of Santa Maria
(2018 & 2012 sales tax), Town of Los Gatos (2018 sales tax and 2016 TOT), City of
Hayward (2018 RPTT, 2016 & 2009 UUT’s and 2014 sales tax), City of Lodi (2018
sales tax), City of Belmont (2018 TOT and 2016 sales tax), City of Campbell (2018
bond, 2017 BLT, 2010 TOT & BLT and 2008 sales tax), City of Newark (2016 & 2012
sales taxes and 2014 UUT), City of Pleasant Hill (2016 sales tax), City of San Leandro
(2016 BLT & Cannabis tax and 2014 sales tax), City of Fairfield (2016 sales tax), City
of Novato (2015 & 2010 sales taxes and 2006 bond), City of Burlingame (2016 sales
tax), City of San Mateo (2015 sales tax), City of Salinas (2014 & 2012 sales taxes and
2014 UUT), City of Concord (2014 & 2010 sales taxes), City of Richmond (2014 sales
tax), City of Cupertino (2011 sales tax and 2010 UUT), Town of Corte Madera (2013
sales tax), Town of Moraga (2012 sales tax), and dozens of others. We are also
currently working with or have recently worked with clients such as the City of San
Leandro, City of San Rafael, City of Union City, City of Menlo Park, City of Folsom,
City of Elk Grove, City of Concord, City of Los Altos, and others on revenue
measure/voter polling for election cycles in 2020.
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Our experience in greater Sonoma County is also extensive. We were the pollster for
the City of Santa Rosa’s 2018 sales tax measure and Sonoma County Library’s
successful November 2016 sales tax measure as a special tax. We have also worked
on numerous successful parcel tax and bond measures for the Cotati Rohnert Park
Unified School District and Petaluma City Schools. In addition, Godbe Research was
the pollster for the Sonoma Marin Area Rail Transit sales tax measure in 2008,
although we were not involved in any previous failed attempt. Finally, Godbe
Research has also recently worked with Santa Rosa City Schools, Windsor Park Fire
Protection District, and Marin Sonoma Mosquito and Vector Control District on
revenue measure feasibility surveys to evaluate election cycles in 2020.
As an organization, Godbe Research is a small business (less than 10 employees)
and we manage our commitments wisely. This means managing our project load so
that our President (Bryan Godbe) or Vice President (Charles Hester) can be directly
involved in each project we conduct at the project manager level. Similarly, we do not
take on so many projects that we need to move team members or remove team
members from current projects. Thus, Godbe Research is committed to allocating the
team members outlined in this proposal for the duration of this revenue measure
feasibility survey, including Bryan Godbe as project manager and day to day contact
for Cloverdale given his extensive experience with revenue measure feasibility
surveys for dozens of recent city and county clients throughout Sonoma County and
the greater Bay Area.
The research that Godbe Research performs represents a vital tool in helping to align
agency needs with community priorities for our local government clients as well as
evaluating the feasibility of revenue measures of all types. Through our revenue
measure feasibility surveys, the Godbe Research team can: determine perception of
overall quality of life and satisfaction with municipally provided services and facilities;
rank agency provided services and facilities provided by a variety of agencies that
serve a given community; determine or confirm the appropriate funding mechanism
among available revenue measure options; evaluate baseline and informed support
for a potential future revenue measure; evaluate and rank the specific projects that the
voting electorate is most interested in funding, if any; identify and rank the arguments
and features (as well as potential impact) of a potential future measure; evaluate the
impact of potentially competing measures on the ballot from other agencies, as well
as; determine the maximum tax threshold at which the necessary proportion of voters
will support for a given measure, if any. Our proven approach has led to a successful
passage rate of 93% for all revenue measures for which the firm has been the pollster.
Moreover, this rate is for the 29-year life of the firm; in good economic times and bad.
Below is a diagram of the overall research process we undertake as part of our typical
revenue measure feasibility and other voter surveys. While each of our studies is
highly customized based on our client’s needs, we follow this process for each of our
quantitative (and a similar process for qualitative) studies. We are here with you
throughout the process and even after the survey has been completed as we
understand that our research studies can feed into revenue measure strategic
planning, public education and outreach, stakeholder engagement, financial review,
and other activities that can take an addition six to eighteen months to culminate once
the revenue measure feasibility survey portion of the overall revenue measure
process has been completed.
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PROPOSED PROJECT WORK PLAN
Godbe Research is a recognized leader in conducting voter opinion research to
evaluate revenue measure feasibility for California cities, towns, counties, school
districts, transportation agencies, councils of government, special districts, and other
local government agencies. As such, the firm believes that the success of any project
depends on recognizing the individual and unique needs of each of our clients. To this
end, Godbe Research has crafted the following proposal for the City of Cloverdale to
illustrate the types of considerations that go into each of our revenue measure
feasibility surveys.

Research Objectives
Before beginning any research project, Godbe Research spends a significant amount
of time reviewing each client’s research objectives to choose the most appropriate
research design. Based on the very preliminary information we’ve received regarding
the needs of Cloverdale, Godbe Research understands that there are several key
research objectives, the most important of which is to evaluate the feasibility of a
potential future revenue measure or measures in the City, most likely as a general tax
for the November 2020 election cycle. The revenue measures under consideration by
the City are a new sales tax as well as an updated to the City’s current UUT, which
expires in 2022. The formal and detailed research objectives will be developed and
refined between Godbe Research and the City at the project kick-off meeting and as
the project unfolds.

Methodology and Sample Discussion
Given the fact that telephone-only surveys (even ones including cell phone-only voters)
are seeing a massive decline in response rates in general and by certain demographic
subgroups, as well as our specific experience with this phenomenon for agencies
throughout the greater Bay Area and California in general, it is our recommendation to
conduct a hybrid Internet and telephone survey of voters for this specific revenue
measure feasibility survey for Cloverdale. Godbe Research has pioneered this process
in mid-2013 to acknowledge and counteract declining response rates for telephoneonly surveys among certain demographic subgroups as well as to leverage
technologies so that a broad base of the voting electorate can chose how to respond to
our voter surveys.
Accordingly, we are recommending a hybrid quantitative approach for this revenue
measure feasibility survey, using an Internet survey as our primary data collection
method and an email and text-based recruitment strategy. We will then supplement
the Internet survey with a telephone survey methodology, after a review of Internet
survey respondent demographics where we can identify and account for potential
demographic sub-groups that might not respond adequately to the Internet version of
the survey. The sample for all interviews will come directly from the State voter file
and Sonoma County Registrar of Voters, where we have self-reported phone numbers
as well as email addresses, and we know that a given respondent lives specifically in
the City of Cloverdale. Clients who have transitioned to this model for their successful
revenue and ballot measures include the Sonoma County Library, City of Santa Rosa,
Cotati-Rohnert Park Unified School District, City of Novato, City of San Mateo, City of
San Rafael, College of Marin, City of Campbell, City of Pleasant Hill, and almost every
other Godbe Research client since the June 2014 election cycle.
This dual methodological approach will cost effectively allow us to collect data from
City voters based on how potential respondents prefer to interact with various survey
response technologies in order to maximize our sample size and statistical validity for
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the survey, not to mention demographic and geographic representation of voters
across the Cloverdale community. Finally, for the telephone modality portion of the
overall survey, we will also make sure to include ‘cell phone only’ voter households,
given that we can identify cell phone exchanges within the voter sample as well as
conduct third party matching, which will help us with both the Internet (text to Internet)
and telephone (calling to cell phones) modules. Thus, given our hybrid methodology
and listed over sampling frame, we will have the most inclusive survey process
possible, while still allowing only Cloverdale registered voters to participate in the
revenue measure feasibility survey process.

Scope of Work
Below, Godbe Research has crafted our recommended scope of work for the City of
Cloverdale to illustrate the types of considerations that go into each of our revenue
measure feasibility surveys and other related studies. While each of our projects is
customized to the needs of a given client, there is a specific and proven process to
conducting a survey to address revenue measure feasibility. Based on this process,
specific services for the survey of Cloverdale voters are envisioned to include:


Conducting an in-person kick-off meeting with the City, as well as additional
meetings, conference calls, and correspondence to discuss the research
objectives and other aspects of the revenue measure feasibility survey in
detail.



Reviewing voter and resident demographics in the City, any related previous
opinion research data (from the City and other agencies that serve
Cloverdale), and other information that will help to inform and support the
revenue measure feasibility survey process.



Designing and refining a survey instrument of approximately 18 to 22-minutes
in length so that it addresses the research objectives of the City of Cloverdale
related to this revenue measure feasibility survey process. This is done
through an iterative process between Godbe Research and the City with
multiple points for input, review, and approval prior to finalizing the survey.
 The survey will be designed to be formatted for both Internet and
telephone survey modalities as a ‘hybrid survey’ and both versions of
the survey will be identical save for survey instructions specific to
each methodology.
 As a final note, we typically provide survey length ranges of 15 to 20minutes for our revenue measure feasibility surveys, however, given
the relatively small size of the City’s likely November 2020 voting
electorate, we would need a longer survey length to test two potential
revenue measures (one primary measure and one fallback measure)
vs. splitting the sample into two sub-samples should this be of interest
to the City.



Programming, refining, and testing the Internet version of the survey
instrument using our Internet survey software package. This will be done by
our team of IT and programming experts.



CATI programming the survey version of the survey instrument for efficient
and accurate data collection, and training telephone interviewing personnel on
the questionnaire and interviewing protocol.
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 For our telephone interviewing projects, Godbe Research uses only
live interviewers who have been trained on the survey questionnaire
and who are located in the western United States.


Pre-testing the survey instrument in both modalities to ensure that the
questions and response codes are understandable to respondents, and to
ensure that the survey length coincides with the budgeted survey length for
the project.



Development of a recruitment email (email to Internet) and text (text to
Internet) for the Internet version of the survey and working with the City so
that Godbe Research can send recruitment emails and texts to registered
voters with known email addresses and cell phone numbers in the voter file,
respectively. The use of the voter file also allows us to ensure that a given
respondent to the survey, in any format, is an actual voter residing within the
boundaries of the City of Cloverdale and is likely to vote in November 2020
given that the voter file is tied to a specific voter and physical address located
within the City and voting propensity is a variable that we use to stratify our
sample.
 It is also possible to match any internal email lists the City has
compiled (e.g. communications lists, park and recreation lists, etc.) to
the voter file, so that we can include additional voter contact
information such as email address and/or cell phone, based on a
match of first name, last name, and physical address. Having said
this, all identifying information for any City provided list and voter file
list will be redacted and not included in our analysis and reporting.
 As a final note, the recruitment email will come from the City’s
recognizable @ci.cloverdale.ca.us email domain for familiarity as well
as to ensure voters that the recruitment email is not spam or malware.
The email and text should also be signed by the City Manager or
Finance Director to convey the importance of the study to the City.



Development of a stratified and clustered listed sample of City of Cloverdale
voters likely to vote in the election cycle as the cycles of interest and
opportunity to the City for a potential future revenue measure. This would
include the November 2018 general election cycle as an opportunity for a
general tax measure (50% +1 support needed), although the final election
cycles to be included in our sampling frame will be decided between the City
and Godbe Research.
 The sample will be primarily constructed using email addresses (email
to Internet) and cell phones (text to Internet) from the voter file, as the
Internet modality will be conducted first in the hybrid survey process.
Once we have developed the Internet sample, the rest of the sample
will be de-duplicated by matching names, addresses, and phone
numbers from Internet survey respondents to those in the voter file.
We will also remove any voter from the telephone survey sample who
previously completed the survey via the Internet. As a final measure,
we will ask telephone survey respondents in that sample if they have
already completed the survey via the Internet and will remove those
voters from the survey process through a screening question.
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 For review, we have identified that there are a total of approximately
4,653 registered voters in the City of Cloverdale. Within the voter file,
we have known email addresses for approximately 1,788 total voters
or a healthy 38% of the total voting electorate in the City. We also
have cell phone numbers for approximately 1,294 Cloverdale voters
or roughly 28% of City voters. For comparison, we also have landline
telephone numbers for roughly 1,928 City voters or 41% of the voting
electorate. For the November 2020 election cycle, we have a similar
percentage of email addresses, cell phone numbers, and landline
telephone numbers.


Optionally translating the telephone version of the survey instrument into
Spanish and conducting up to 10% of telephone interviews in Spanish, based
on the needs and communications protocols of the City of Cloverdale.
 While the City has roughly 19% Hispanic voters by surname, a much
smaller 7% of voters are estimated to be Spanish speaking and only
32 voters in the City requested Spanish-language election materials in
the last major election cycle (November 2018).



Conducting approximate 18 to 22-minute Internet and telephone interviews
with approximately 300 (n=300) total Cloverdale voters according to a strict
interviewing protocol and our approved sampling design. A sample size of
300 will provide for a margin of error of no greater than +/-5.6% at the 95%
confidence level, when looking at all City voters, including voters in the
November 2020 election cycle of interest and opportunity to the City of
Cloverdale.
 As previously stated, we typically use a split sample design to
evaluate two potential revenue measures in the same survey so
voters don’t conflate that there could be two measures on the same
ballot, however, with an anticipated sample size of 300 voters that
would leave us with two sub-samples of 150 interviews each, which
presents a margin of error of +/-8% at the same 95% confidence
level. Thus, our recommendation will be to focus on a primary
revenue measure (sales tax OR UUT) and then test a fallback
measure at the end of the survey.



Merging the Internet and telephone data files, as well as processing and
weighting the data to adjust for population distribution and strategic
oversampling, as needed to reflect the likely voter population of Cloverdale for
the election cycles of interest to the City, including November 2020.



Developing a topline report of aggregate findings for Cloverdale as the first
reporting deliverable for the revenue measure feasibility survey process.
 We will also collectively meet with the City to review the
topline/aggregate survey results, which will help us craft our more
detailed reporting to be of maximum value to the City.



Analyzing the data from the survey and producing a report of findings,
conclusions, and recommendations for the revenue measure feasibility
survey. Our reports typically contain a methodology discussion, key findings
and conclusions, appropriate analysis (including graphics) for the measure
being tested, a complete set of crosstabulations, and a copy of the survey
questionnaire (in all languages administered).
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 In addition, the City will receive several value-added modules, unique
to Godbe Research, including: a feasibility analysis on whether the
City in advised to move forward with a measure and what type of
measure (UUT or sales tax AND general or special tax); a ballot
question wording recommendation based on the benefit rankings from
the survey; an election timing module looking at the election cycles of
interest to the City; a tax threshold module looking at the tax rates
tested in the survey and how they are impacted by the potential
duration of the measure, and; a profile of support and opposition.


Presenting the results and recommendations from the revenue measure
feasibility survey to Cloverdale for which the length and content will be based
on City needs.



Post-survey consulting on the results and recommendations from the revenue
measure feasibility survey throughout the range of planning, outreach, and
other activities, as need by City of Cloverdale (ongoing/no additional charge).
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PROJECT SCHEDULE DISCUSSION
Project Meetings
Based on our typical project approach, Godbe Research expects numerous in-person
and conference call meetings with the City of Cloverdale during the revenue measure
feasibility survey process. This will likely include an in-person meeting to kick off the
project, an in-person meeting or conference call meeting(s) to review the draft
questionnaire, a conference call or in-person meeting for the topline report, a
conference call to discuss the draft report, and an in-person presentation of findings to
the City.

Project Timeline
Because of our experience in conducting similar surveys for a wide variety of local
government agency clients, Godbe Research generally prefers to conduct a hybrid
survey processes over about an eight-week time frame. However, preliminary results
can be made available sooner, if required. Below is a general timeline that reflects
major project milestones and tasks in number of days.
A formal timeline will be provided a few days after the project kick off meeting, where
we can discuss scheduling needs and meeting dates in greater detail. Finally, please
note Cloverdale meetings (e.g. project kick off meeting) and tasks (e.g. questionnaire
review) have been italicized for easy review below.
Revenue Measure Survey Tasks
Survey Kick-Off Meeting w/ Cloverdale

Approx. Time
1 Day (1 to 2 hours)

Review of Previous Surveys and Data

2 to 3 Days

Questionnaire Drafting and Refinement

8 to 10 Days

Sample Development and Matching
(concurrent with questionnaire drafting)

3 to 5 Days

Meeting to Review Draft Survey w/ the City

1 Day (1 to 2 hours)

Questionnaire Revisions (as needed)

3 to 5 Days

Survey Pretest

1 Day

Programming and Testing of Internet Version

3 to 4 Days

CATI Programming of Telephone Version
(concurrent with Internet programing)

2 Days

Spanish Translation and Programming
(optional)

2 to 3 Days

Data Collection / Interviewing

7 to 9 Days
(at least two full
weekends are
recommended based on
the number of voters in
the City)
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Initial Data Processing

2 to 3 Days

Topline Report Meeting/Discussion w/ Cloverdale

1 Day (1 to 2 hours)

Survey Analysis and Reporting

10 to 12 Days

Report Changes (if needed)

2 to 3 Days

Presentation of Survey Findings to the City

After Final Report
Delivery

Post-Survey Consulting on Results and
Recommendations with Cloverdale

Ongoing/As Needed
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PROJECT MANAGER
Reliable voter survey results depend on having a firm that understands the
complexities and nuances of survey research design, including sampling theory of
‘likely’ voters, questionnaire and skip pattern design, weighting schemes, and
multivariate data analysis. Indeed, although it can appear easy to conduct a survey of
voters, it is in fact very difficult to design and conduct a survey where the resulting
data are reliable measures of the opinions and behaviors one intends to measure, and
the data can be accurately projected to the larger population of interest.
The team at Godbe Research is comprised of recognized experts in survey research
design and implementation, and for this study we will assign our most experienced
team members with the ability to add more should the need arise. For example, our
Project Manager for this project, Bryan Godbe (President) has designed and
conducted over 200 survey research projects in the past three years alone. Bryan will
execute all stages of the survey project for the City of Cloverdale, including sampling
design and questionnaire development, overall project management, analysis,
reporting, and presentations, and will be the day-to-day contact from Godbe
Research. Bryan will be assisted by other Godbe Research team members, as
necessary and a brief resume for Bryan has been provided below.
Bryan Godbe, M.A.
President and Principal Researcher
President and Founder of Godbe Research, Mr. Godbe has over 20 years of
experience in public opinion research, public relations and government affairs. In this
capacity, he has conducted public opinion and market research projects at the
national, state, and local levels including projects for the Cities of Portland (Oregon),
Tacoma (Washington), Henderson (Nevada), San Francisco, San Diego, Los Angeles,
Sacramento, and San Jose (California).
Mr. Godbe received a Silver Anvil Award from the Public Relations Society of America
for the development and implementation of an outstanding government affairs
program on behalf of the Contra Costa Water District for a larger water storage
infrastructure ballot measure project. This program was based on Mr. Godbe's
extensive research including baseline research, focus groups and three tracking polls.
In addition, Mr. Godbe has been the project manager for recently successful revenue
and ballot measures for the City of Santa Rosa, Sonoma County Library, City of
Novato, City of San Rafael, Cotati-Rohnert Park Unified School District, City of
Burlingame, City of Belmont, City of Suisun City, City of Campbell, City of Watsonville,
City of Salinas, and dozens others. Finally, Bryan was the pollster for the successful
2008 sales tax for the Sonoma Marin Area Rail Transit District, although he did not
work on any of the preceding attempts.
Prior to founding the firm, Mr. Godbe was Vice President of Research at a California
based public relations firm. Mr. Godbe also previously served as the Senior Research
Consultant at the Center for the Study of Los Angeles, at Loyola-Marymount
University. He has a Master’s Degree from the University of Michigan where he
studied survey research methodology at the Institute for Social Research; and a B.A.
degree from the University of California, Berkeley.
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CLIENT REFERENCES
Below are several client references for the City of Cloverdale to contact demonstrating
the experience of Godbe Research with similar types of revenue measure feasibility
projects. Feel free to contact any of our references at your convenience or let us
know if you would like us to assist in making contact.
City of Santa Rosa
Projects:
Revenue Measure Tracking Survey 2016
Revenue Measure Feasibility Survey 2016
Contact:
Alan Alton, Deputy Finance Director
Phone/Email:
707-543-3140 / aalton@srcity.org
Notes:
Godbe Research was the pollster for the City of Santa Rosa’s
successful November 2018 sales tax measure. We also provided
polling for the unsuccessful affordable housing bond the City
placed on the same ballot; however, our results were in line with
the actual Election Day results and the City decided to place the
measure on the ballot regardless.
City of San Rafael
Projects:
2019/17/15/13/11/09/07/05 Resident Satisfaction & Priorities Surveys
2013 Sales Tax Measure Feasibility Survey
2009 Parcel Tax Measure Feasibility Survey
2006 Parcel Tax Measure Feasibility Study
2005 Sales Tax Measure Feasibility Study
Contact:
Jim Schutz, City Manager
Phone:
415-485-3070
Notes:
Godbe Research was the pollster for the City’s 2013 general
sales tax renewal, 2010 special parcel tax renewal, 2010 library
parcel tax, 2006 special parcel tax, and 2005 general sales tax.
City of Campbell
Projects:

Contact:
Phone:
Notes:

City of Belmont
Projects:
Contact:
Phone/Email:
Notes:

Bond vs. Parcel Tax Measure Feasibility Survey 2018
Revenue Measure Feasibility Survey 2016
Resident Satisfaction and Priorities Survey 2015
BLT/TOT Survey of Voters 2010
Sales Tax Measure Tracking Survey of Voters 2008
Resident Satisfaction and Priorities Survey 2008
Al Bito, Assistant City Manager
408-866-2125
General sales tax passed in November 2008. BLT and TOT
passed in November 2010. A Cannabis-based BLT was
also passed in the spring of 2017 and a bond measure was
passed in November 2018.
Revenue Measure Feasibility Survey 2018
Revenue Measure Feasibility Survey of Voters 2016
Revenue Measure Feasibility Survey of Voters 2015
Thomas Fil, Finance Director
650-595-7433 / tfil@belmont.gov
Godbe Research completed revenue measure feasibility surveys
of voters for the City in 2015 and 2016, with a sales tax measure
passing in November 2016. A TOT measure was also passed by
the City in November 2018 based on Godbe Research polling.

Proposal to Conduct a Revenue Measure Feasibility Survey
Godbe Research

Page 13

City of Cloverdale

Cotati-Rohnert Park Unified School District
Projects:
2016 Bond Measure Feasibility Survey
2015 Parcel Tax Measure Feasibility Survey
2013 Bond Measure Feasibility Survey
2011 Parcel Tax Measure Feasibility Survey
Contact:
Michael Watenpaugh., Superintendent
Phone:
707-792-4722
Notes:
Godbe Research was the pollster for the District’s successful
2016 and 2014 bond measures, as well as their successful 2015
and 2012 parcel taxes.
City of Grover Beach
Projects:
Resident Satisfaction & Revenue Measure Feasibility Survey 2019
Resident Satisfaction & Revenue Measure Feasibility Survey 2017
Contact:
Matt Bronson, City Manager
Phone/Email:
831-473-4567 / mbronson@grover.org
Notes:
Godbe Research conducted a resident satisfaction survey for the
City of Grover Beach in 2018, where we also tested a business
tax based on square footage and an increase to the City’s
transient occupancy tax/TOT. Both measures passed in
November 2018. We are also just beginning a similar process
with the City looking at the November 2020 election cycle.
Sonoma County Library
Projects:
Sales Tax Measure Tracking Survey 2016
Sales Tax Measure Feasibility Survey 2016
Contact:
Ken Nieman, Chief Financial Officer
Phone/Email:
707-545-0831 / knieman@sonoma.lib.ca.us
Notes:
Godbe Research was the pollster for the Sonoma County
Library’s successful November 2016 sales tax measure. The
Library employed a hybrid Internet and telephone survey
methodology for both the baseline and tracking survey of voters.
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PROPOSED PROJECT COSTS
Godbe Research takes great pride in delivering reliable and practical opinion research
projects ‘on time and on budget’. In doing so, we prefer to provide a firm, fixed fee
format for our proposals. This is because we do not believe in assigning arbitrary
hours and rarely do projects (even highly similar in nature) take the same amount of
time or resources. Thus, we feel that firm and fixed-fee pricing represents the best
value to our clients by pricing our survey projects based on the three most important
parameters in any survey process: sample size/number of interviews; survey length,
and; languages in which the survey is administered.
Based on our understanding of the needs of this specific revenue measure feasibility
survey for the City of Cloverdale, Godbe Research has provided costs to conduct an
18 to 22-minute survey comprised of up to 300 (n=300) total Cloverdale voters likely to
vote in the election cycles of interest and opportunity to the City, including November
2020. The survey will be developed using a hybrid Internet and telephone survey
methodology approach, with the Internet modality conducted first, followed-up shortly
thereafter by the telephone modality. Finally, we have also provided optional costs to
translate the telephone version of the survey instrument into Spanish and to provide
Spanish-language interviewing, based on respondent preference.
The prices below reflect the all-inclusive costs to complete the survey project -- the
overall cost will not exceed those shown below, provided that parameters (e.g. hybrid
survey methodology, survey length, sample size, etc.) of the project conform to those
outlined in this proposal. Should project parameters or City of Cloverdale needs
change, we will be happy to provide amended costs prior to proceeding.
Hybrid Survey of up to 300 (n=300) Cloverdale Voters
Project Task
Listed Voter Telephone Sample
Email Sample Purchase
Additional Cell and Email Matching
Internet Version Programming/Testing
CATI Programming of Telephone Version
Internet Version Recruitment/Hosting
Telephone Interviewing
Data Processing
Research Fee
Project Management
Misc./Travel Expenses
English-Only Feasibility Survey

18-min.
$600.00
$400.00
$300.00
$4,250.00
$1,350.00
$500.00
$6,200.00
$800.00
$7,250.00
$2,500.00
$250.00
$24,400.00

20-min.
$600.00
$400.00
$300.00
$4,500.00
$1,500.00
$500.00
$7,400.00
$800.00
$7,250.00
$2,500.00
$250.00
$26,000.00

22-min.
$600.00
$400.00
$300.00
$4,750.00
$1,650.00
$500.00
$8,600.00
$800.00
$7,250.00
$2,500.00
$250.00
$27,600.00

Spanish Translation and Programming
Spanish Interviewing Fee - Phone
English and Spanish Survey Total

$625.00
$400.00
$25,425.00

$750.00
$500.00
$27,250.00

$875.00
$600.00
$29,075.00
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